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 ! WICHTIG:

In diesem Hörverstehen hören Sie die Aufgaben A bis C je zweimal.

A (8 POINTS) 

 

Look at the notes below. Listen to the monologues.  

Fill in the missing information.

1. A radio advertisement

  

 Advertisement for  Computer support  

 Website address 1. www. 

 Company’s phone number 2. 

 Shop’s name 3. 

 Hours open  4.                                        

 

2. A message on a company answerphone

 

 Company calling  Biggs Consulting  

 Call for Sally about 5. 

 Hotel   6. 

 Date of final meeting 7. 

 Caller’s email address 8.                                                 @biggs.com                                    
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B (5 POINTS)

 

  You will now listen to a conversation between Ken and his PA, Jackie.

For each question mark the best answer (A, B or C). Tick one answer only. 

 1. The report has to be finished by

 A  m Monday 10.30.

 B  m Monday 5pm.  

 C  m Tuesday. 

 2. Mr Smith 

 A  m is the ideal candidate.

 B  m lacks experience.

 C  m is the best available.

 3. Ms Taylor is probably

 A  m  a future employee.

 B  m an important business contact.

 C  m a private contact.

 	

C TASK C

(7 POINTS) 

 A radio interview with Remond Ligh, a young entrepreneur.

Listen and answer the questions. Please use keywords.

	 1. What is Remond’s role at ooShirts.com?

 

 2. What is the best motivation? 

 

 3. Disadvantage of similar shirt companies 

 4. Who were his first customers? 

 

 5. Why is it a difficult business? 

 

 6. How can you succeed in this market? 

   

 7. What is his long term goal? 

 

 4. The meeting with the marketing staff is in 

 A  m Ken’s office.

 B  m the conference room.

 C  m the biggest room. 

 5. On Tuesday afternoon

 A  m Susanne is arriving from Germany.

 B  m Mr Wong’s visit has been postponed.

 C  m Ken is free until 4 o’clock.
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