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ENGLISCH HORVERSTEHEN

WICHTIG:

In diesem Horverstehen horen Sie die Aufgaben A und B je zweimal.

A (12 POINTS)

Look at the notes below. Listen to the monologues.

Fill in the missing information.

A company answering machine

Name of company

Kind of company e e
Age of company e e
For problems with a bill, press R
Pl'ess 6 to B
Hotline phone number D oo
Hours of hotline service a day B e
A radio programme

Type of programme Weother and Trovel report
Name Of radio Station o
Temperature later in the day B oo
Time storms expected e e
Klnd Of insurance advertised L0
Website of insurance company L MWW e
Road to Litchfield 12.

Punkte



ENGLISCH HORVERSTEHEN

B (8 POINTS)

You will now listen to a radio interview on business travellers.

For each question mark the best answer (A, B or C).

Tick one answer only.

Muriel’s study of business travellers
was about their

A [business trips.

B [lplane journeys.

C [Jemotions.

80 % of the travellers

A [are good at their work.

B [aren’t happy at the office.

¢ [ddon’t know much about their job.

Muriel studied travellers who

A [were gone for 12 months.

B [had at least 3 business trips last year.
C [spentless than 22 nights in a hotel.

People who have to be away from home
A [ missthe ones they love.

B [ don'tlike restaurant food anymore.
C [do fitness regularly.

Travelling businessmen and women work

A [ 2times as many hours as their colleagues.

B []92% ofthe time.
¢ [160% of their free time.

Men and women

A [don’t like going away on business.

B [ have different reactions to a business trip.
C [ both make reservations before packing.

People going on business trips

A [ meet more people with physical problems.

B [feel they know what to do.
C [are always afraid of what happens next.

Nobody forgets to take

A [Imeaningful things from home.
B [theirtoothbrush along.

C [their shoes.

Punkte






